
CITYCOUNCILPOLICY

SUBJECT: SPONSORSHIPS NO.:  K-21

PURPOSE:  

ThispolicyisaguidefortheCityasitpursuessponsorshipfo
programs, andevents.  Itisintendedtoestablishastandardizeassessing
thecompatibilitybetweentheCityandpotentialsponsors.  This
Cityinremainingfairandobjectiveasitpursues, evaluates, a
agreements.  

TheCitysabilitytosustaincurrentservicelevelsatCityfacilities, parks, programs, and
eventsdependsonmaintainingadequaterevenuestreamsthroughd

Sponsorships, suchasadvertisinginCitypublicationsorsponso
canbeaneffectivemeansofgeneratingnewrevenueandbuildingcommunity
partnerships.  Privateadvertisingandsponsorshipsprovidethe
anopportunitytodeveloppartnershipswithbusinessesandorgan
theCityscommitmenttoprovidinghigh-qualitypublicserviceswhileraisingrevenue
tosupportandpotentiallyenhancethedeliveryofservices.  

Sponsorshipsaredistinctfromdonationsorgifts.  Donationsorgiftsaremonetary
contributionsormaterialitemsgiventotheCitywithoutanexptin
return.  Donationsorgiftsarenotsubjecttothispolicyandaregovern
PolicyK-6andCouncilPolicyK-20.  

POLICY:  

1. Definitions

a.Contribution:  Afinancialorin-kindpaymentsuchascash, products,  
services, orinvolvementinaparticularpublicevent, program, oractivity,  
acombinationthereof.  

b. Sponsorship:  ArelationshipbetweenasponsorandtheCityresu
thesponsorscontributioninexchangeforacknowledgementofthesponsor
fortheircontribution. Sponsorshipmaybeofferedthroughvarious
sponsorshippackages.  Eachpackagesbenefitsvaryinrelationtolevelof
sponsorship.    
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c. Sponsor:  Acompany, organization, orindividualwhoformsaspo
withtheCityoroneoftheCitysdepartments. 

d. SponsorshipAgreement:  AnagreementbetweentheCityandsponso
wherebytheCityentersintoanagreementwiththesponsorfors
Asponsorshipagreementshallbelimitedtoitstermsandconditions, 
consistentwiththispolicy.  Eachsponsorshipagreementmaybeuniqueto
allowforflexibilityinformingsponsorshippartnerships. 

e. NamingRights:  Aformofsponsorship, formalizedinasponsorship
agreement, wherebyasponsorpurchasestherightstonameabuilding,  
structure, facility, orevent, oraportionthereof, typicallyforadefinedperiod
oftime.  

2.SponsorshipAgreements

SpecificsponsorshipagreementswillbeexecutedinaccordancewithCityCouncil
PolicyA-10.  

Allsponsorship agreementsfornamingrightsshallbeapprovedbytheCity
Council.  

3.SponsorshipOpportunities

a. SponsorshipopportunitiesmayeitherbeCity-initiatedorproposedbya
potentialsponsor.  Sponsorshipopportunitiesinclude, butarenotlimitedto,  
thefollowing:  

1) Advertising.  Advertisingprovidingtheopportunityforthesponsors
nameand/orlogotoappearinadvertisingandmarketingmaterial
relatedtoarecreationclass, CenterforthePerformingArtsevent, or
CityprogramorspecialeventsuchastheAnnualDowntownFamily
Parade, SummerMovieNights, ThursdayNightLive, TreeLighting
Celebration, etc.  Marketingmaterialsincludeitemssuchasprinted
materials, websitereferences, banners, scoreboards, andanymedia
relatedtotheclass, program, orevent.  
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2) NamingRights.  Namingrightssponsorshipsprovidetheopportuni
nameaCity-ownedbuilding, structure,facility, orportionthereof, and
displaysponsorsnameandlogoonbuildingfacility.  Namingrights
mayalsobeavailableforacomponentareawithinabuilding, structure,  
orfacility.  

3) OtherMarketingMaterials.  Anyothermarketingoradvertising
opportunitiesnotaddressedabove, suchasproductplacement, do
ofgoods, etc. 

b. Recognitionreceivedforasponsorscontributionwillvary.  Eachpublic
event, program, activity, facility, orstructureforwhichtheCityinitiates
sponsorshipopportunitiesisuniqueandrecognitionbasedoncon
willvaryaccordingly. TheCity-initiatedrequestsforsponsorshipwill
providedetailsofthelevelsofrecognitionthatareavailable
opportunity. 

4. Administration

a. TheRecreationDivision, underthedirectionoftheCommunitySe
Director, willcoordinateallsponsorshipagreements.  

b.Thedepartmentordivisioninitiatingthesponsorshipopportunityor
benefitingfromthesponsorshipshallbetheresponsibledepartm
divisionforthesponsorship.  Theresponsibledepartmentordivisionshallbe
responsibleforreviewofthesponsorshiptoensurethesponsorshipis
consistentwiththispolicyandanytermsandconditionsofthe
opportunity.  

c. TheRecreationDivisionwillberesponsiblefor:  

1) ManagingtheCity-wideSponsorshipPolicy;  

2) Presentingsponsorshipproposals andagreements totheapproving
authority;  
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3) ProvidingassistanceandadvicetoCitydepartmentsregarding
sponsorshipopportunities;  

4) Reviewingandassistinginthedevelopmentofsponsorship
opportunitiesasrequested;   

5) Trackingandreportingonaquarterlybasisallsponsorshipsdeveloped
byCitydepartments; and

6) ReportingtoCityCouncilonanannualbasisofallsponsorships
developedbyCitydepartments.  

5. Guidelines

TheCitymayconsiderthefollowingguidelineswhenevaluatingacceptanceof
sponsorship: 

a. TheCityshallbefair, impartial, andshallnotdiscriminateon
race, sex, color, age, religion, sexualorientation, politicalaffiliation, national
origin, genderidentity or expression, maritalstatus, physicalormental
disability, militaryorveteranstatus, ancestry, orgeneticinformationofthe
proposedsponsor.  

b. Religiousandpoliticalorganizationsarenoteligibleforspons
City, norarebusinesses, organizations, orindividualswhoseprimary
productsorpurposearefirearms, tobacco, adult content, orpromotes
practicesorworkthatviolateFederal, State, orlocallawand/ 
like.  Businessorganizationswhoseprimaryproductisalcoholmaybe
eligibleforsponsorshipwhenthesponsorshipopportunitiesareconsi
withtheadvertisingofalcohol (forexample, whentheeventtha
sponsoredallowsthesaleofalcoholinassociationwiththeeve

c. TheCitywillconsidercommunitybenefitsofthesponsorship.  

d. TheCityreservestherighttodeclineasponsororsponsorship
appearstobeindirectcompetitionwithCityservices/products.  
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e.TheCityreservestherighttodeclineasponsorwhichwouldres
conflictofinterestorappearanceofaconflictofinterestbetweenspon
City.  

f. Sponsorshipagreementsshallconformtotheguidelinesandproce
forthinthispolicy.  

g. Allformsofadvertising, includingsignage, shallconformwith Code. 

h. TheCitywillstrivetoaffordconsistentrecognitionlevelsfor
contributionacrossCitydepartmentsanddivisions.    

i. NoadvertisingorsponsorshiprecognitionwillbeallowedonCit
unlesstheclothingisdesignedforaspecificeventorprogramthathasa
specifictimeframe. 

j. NosponsorshipagreementwillpermittheuseoftheCityslogo, seal, orany
otherCitytrademarktobereproducedordistributedinanymann
sponsorwithoutwrittenpermissionfromtheCityforthatspecificrelease.  

k. Contributionofferedinexchangefortherequestedsponsorshipo

l.AdditionalguidelinesmaybeprovidedbytheresponsibleCityde
divisionasneededforthespecificsponsorshipopportunity.  

TheCityreservestherighttorejectanyandallsponsorshipproposals.  

6. Procedures

a. AllsponsorshipagreementswillbesubmittedtotheCommunitySe
Directororhis/herdesignee.  

b. TheCityAttorneysOfficeshallreviewallsponsorshipagreementsandshall
checkforpotentialconflictsofinterest.  

c. TheFinanceandAdministrativeServicesDirectorshallreviewal
sponsorshipagreementsforfinancialterms.  
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d. TheRecreationDivisionshallreviewallsponsorshipagreementsandprovide
commentsandarecommendationtothedepartmentordivisionresponsible
forreviewingthesponsorshipforacceptance.  Asponsorshipagreementmay
beexecutedafterappropriateCityreview.  

e. TheCitydepartmentordivisionresponsibleforthesponsorshipshallcollect
orfacilitatecontributions.  Thetermsofthesponsorshipagree
provideforcontributioncollectionorfacilitation, asappropri

f. TheCityreservestherighttoterminateagreementsinaccordanc
termsofthesponsorshipagreement. 

7. Disclaimers

a. SponsorshipwillnotresultinanylossofCityauthorityorcon
publicfacilities, events, orprograms. 

b. Unlessexpresslystatedotherwise, theCitydoesnotintendtom
change thenonpublicforumstatusofanyCitypropertybyproviding
sponsorshiprecognitiononCityproperty.  

c. SponsorshipofaCityclass, programorevent, ornamingrightswillnot
provideanyextraconsiderationtothesponsorinrelationtoan
procurement, regulatoryactivitiesoftheCity, orotherCitybusiness.  NoCity
employeeorCityofficialisauthorizedtoofferanysuchextra
asponsor.  

d. Cityemployeeswhohaveprimaryresponsibilityforprocuremento
supplies, materials, andequipmentorpublicworksshouldnotengagein
solicitationofsponsorships.  

e. Acceptanceofasponsorshipdoesnotimplyendorsementofanyin
entity, orproductbytheCity.  

EffectiveDate:  March4, 2014, ResolutionNo. 17840
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