
Attachment 1 
 

Community and Agency Outreach 
 
 

 Project Website (www.mountainviewagtfeasibility.com)—The project website 
provides information and updates regarding the AGT study.  More than 1,150 
individuals have visited the website and 60 have signed up to receive news and 
event notifications.  The City, through various social media outlets, has also 
disseminated additional information regarding the project and notifications 
regarding City Council discussions. 

 

 Project Community Meetings—Two community meetings were held as part of the 
feasibility study process.  The goal of the first meeting (held on April 3, 2017) was to 
educate the community on the technologies and receive feedback on their initial 
thoughts and concerns.  The second meeting was held on September 25, 2017, and 
participants were provided the initial technology evaluation findings and given an 
opportunity to provide feedback.  

 

 Business Outreach—Project team members have engaged with other companies 
and business groups throughout the study, including meetings with Google and 
NASA/Ames. 

  

 Partner Agency Discussions—Regular meetings were also held with stakeholder 
agencies, including Caltrain, VTA, and the Mountain View Transportation 
Management Agency (TMA).  These included several discussions with VTA to 
coordinate the Google-funded North Bayshore Transportation Study with the AGT 
Study. 

 

http://www.mountainviewagtfeasibility.com/

